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P E R C E P T I O N :  A  D E T E R M I N A N T  F O R  E F F E C T I V E  C O M M U N I C A T I O N  
B y  
L a n r e  0 / a o d u  A m o d u  
A b s t r a c t  
C o m m u n i c a t i o n  m a y  b e  t h e  p r o c e s s  w h e r e b y  a  s o u r c e  e n c o d e s  a  m e s s a g e  a n d  
s e n d s  i t  t h r o u g h  a  m e d i u m  t o  a  r e c e i v e r .  I t  m a y  e v e n  i n v o l v e  t h e  s e n d i n g  o f  a  
f e e d b a c k  b y  t h e  r e c e i v e r  t o  t h e  s o u r c e ;  h o w e v e r ,  e f f e c t i v e  c o m m u n i c a t i o n  g o e s  f a r  
b e y o n d  t h i s  l e v e l .  I t  h a s  b e e n  o b s e r v e d  t h a t  t h e  f a c t  t h a t  a  r e c e i v e r  r e c e i v e s  t h e  
a c t u a l  m e s s a g e  d o e s  n o t  g u a r a n t e e  t h a t  h e  i n t e r p r e t s  i t  i n  t h e  w a y  i n t e n d e d  b y  t h e  
s o u r c e .  A n y  m e s s a g e  r e c e i v e d  i s  i n t e r p r e t e d  i n  t h e  l i g h t  o f  t h e  p e r c e p t i o n  o f  t h e  
r e c e i v e r .  T h i s  s t u d y  t h e r e f o r e  e x a m i n e s  t h e  r e l e v a n c e  a n d  s i g n i f i c a n c e  o f  
p e r c e p t i o n  t o  c o m m u n i c a t i o n .  I t  a l s o  e x a m i n e s  w h a t  c o m m u n i c a t i o n  i s ,  a n d  h o w  t h e  
p r o c e s s  i s  m e d i a t e d  b y  t h e  p e r c e p t u a l  p r o c e s s .  A  P e r c e p t u a l  C o m m u n i c a t i o n  
M o d e l  i s  p r o p o s e d  i n  t h e  s t u d y  t o  e x p l a i n  t h e  r e l a t i o n s h i p  b e t w e e n  c o m m u n i c a t i o n  
a n d  p e r c e p t i o n .  T h e  s t u d y  c o n c l u d e s  b y  s u g g e s t i n g  t h a t  c o m m u n i c a t o r s  s h o u l d  
d e s i g n  m e s s a g e s  i n  t e r m s  o f  t h e i r  r e c e i v e r s '  p e r c e p t u a l  i n c l i n a t i o n  r a t h e r  t h a n  
f o c u s i n g  e n t i r e l y  o n  t h e  e l e m e n t s  o f  t h e  c o m m u n i c a t i o n .  
I n t r o d u c t i o n  
1 4 8  
G a m b l e  a n d  G a m b l e  ( 2 0 0 5 )  d e s c r i b e  c o m m u n i c a t i o n  a s  b e i n g  l o c a t e d  i n  t h e  c o r e  o f  o u r  
" h u m a n n e s s . "  T h i s  c a n  b e  c o n s i d e r e d  t o  b e  a n  a p t  d e s c r i p t i o n  s i n c e  o u r  l i v e s  t r u l y  d e p e n d  o n  
c o m m u n i c a t i o n .  C o m m u n i c a t i o n  f o r m s  t h e  c e n t r e  o f  h u m a n  e x i s t e n c e  b e c a u s e  i t  i s  t h e  m e a n s  b y  
w h i c h  h u m a n  b e i n g s  r e l a t e  w i t h  t h e i r  e n v i r o n m e n t .  I n  f a c t ,  i n t r a - p e r s o n a l  c o m m u n i c a t i o n ,  w h i c h  i s  t h e  
c o m m u n i c a t i o n  t h a t  t a k e s  p l a c e  w i t h i n  s e l f ,  s t a t e s  t h a t  o n e  c o m m u n i c a t e s  w i t h  h i m s e l f .  T h i s  i s  v e r y  
s i g n i f i c a n t  b e c a u s e  o u r  s e l f - i d e n t i t y  i s  a s  a  r e s u l t  o f  o u r  c o m m u n i c a t i o n  a b o u t  o u r s e l v e s  t o  o u r s e l v e s .  
.  T h e  f o r e g o i n g  c r y s t a l l i z e s  t h e  f a c t  t h a t  c o m m u n i c a t i o n  c a n n o t  b e  d i v o r c e d  f r o m  h u m a n  l i f e ;  
n e i t h e r  f r o m  o n e  p e r s o n  t o  a n o t h e r ,  n o r  f r o m  a  p e r s o n  t o  h i m s e l f .  G a m b l e  a n d  G a m b l e  a l s o  a s s e r t  
t h a t  c o m m u n i c a t i o n  i s  o u r  l i n k  a n d  c o n n e c t i o n  t o  o u r  p a s t ,  p r e s e n t  a n d  f u t u r e .  T h i s  c l e a r l y  e m p h a s i z e s  
t h e  f a c t  t h a t  t h e  w h o l e  e x i s t e n c e  o f  m a n  i s  e n c a p s u l a t e d  i n  a  s i n g l e  o n  g o i n g  p r o c e s s ;  c o m m u n i c a t i o n .  
A s  c r u c i a l  a n d  i n d i s p e n s a b l e  a s  c o m m u n i c a t i o n  i s  t o  l i f e ,  h o w e v e r ,  i t  i s  n o t  i n d e p e n d e n t  i n  i t s  
f u n c t i o n s .  T h e  s u c c e s s  a n d  e f f e c t i v e n e s s  o f  c o m m u n i c a t i o n  h e a v i l y  d e p e n d s  o n  c e r t a i n  o t h e r  f a c t o r s ,  
c h i e f  a m o n g  w h i c h  i s  t h e  p e r c e p t u a l  p r o c e s s .  I t  i s  p o s s i b l e  f o r  a  c o m m u n i c a t o r  t o  e n s u r e  t h a t  h e  h a s  a  
c l e a r  m e s s a g e ,  s e n d  i t  t h r o u g h  a n  a p p r o p r i a t e  m e d i u m ,  a n d  e v e n  e l i m i n a t e  n o i s e  a s  m u c h  a s  
p o s s i b l e .  H o w e v e r ,  i t  i s  i m p o s s i b l e  f o r  h i m  t o  d e t e r m i n e  w h a t  t h e  r e c e i v e r  t h i n k s  o f  t h e  m e s s a g ·e ,  t h a t  
i s ,  t h e  r e c e i v e r  m a y  r e c e i v e  t h e  a c t u a l  m e s s a g e  b u t  t h i n k  o f  i t  d i f f e r e n t l y ;  t h i s  i s  t h e  r e l e v a n c e  o f  
p e r c e p t i o n .  P e r c e p t i o n  r e p r e s e n t s  t h e  p r o c e s s  o f  m a k i n g  m e a n i n g  o u t  o f  e x p e r i e n c e s .  T h i s  p a p e r  
t h e r e f o r e  e x a m i n e s  t h e  r o l e  a n d  t h e  s i g n i f i c a n c e  o f  p e r c e p t i o n  i r i  t h e  c o m m u n i c a t i o n  p r o c e s s ,  a n d  
h o w  b e s t  t h e  k n o w l e d g e  o f  i t  c a n .  b e  u t i l i z e d  f o r  e f f e c t i v e  c o m m u n i c a t i o n .  
L i t e r a t u r e  r e v i e w  
W h a t  i s  c o m m u n i c a t i o n ?  
C o m m u n i c a t i o n  i s  a  c o m p l e x  t e r m  t h a t  i s  w i d e l y  u s e d  b u t  s c a r c e l y  u n d e r s t o o d .  I t  i s  a  p r o c e s s  
t h a t  e n c o m p a s s e s  m o r e  s t e p s  t h a n  m o s t  p e o p l e  p a y  a t t e n t i o n  t o .  C o m m u n i c a t i o n  i s  o n e  o f  t h e  
a c t i v i t i e s  m o s t  e n g a g e d  i n  b y  m a n  b e c a u s e  i t  i s  h i s  w a y  o f  survivir:~g K 
C o m m u n i c a t i o n  i s  t h e  m o s t  i m p o r t a n t  h u m a n  s u r v i v a l  s k i l l .  I t  i s  h o w .  w e  s t a y  i n  
t o u c h  w i t h  t h e  w o r l d .  C o m m u n i c a t i o n  i s  o u r  o n l y  w a y  o f  k n o w i n g  t h e  w o r l d  o u t s i d e  
o u r  o w n  s k i n .  W h e n  w e  r e c e i v e  s t i m u l i  a n d  i n t e r p r e t  t h e m ,  w e  h a v e  c o m m u n i c a t e d  
w i t h  t h e  s o u r c e  o f  t h e  s t i m u l i  a n d  w i t h  o u r s e l v e s .  B e c a u s e  p e o p l e  r e c e i v e  a n d  
i n t e r p r e t  s t i m u l i  a l l  t h e  t i m e ,  w e  d e s c r i b e  c o m m u n i c a t i o n  a s  a  p r o c e s s  ( T a y l o r  e t . a l ,  
1 9 8 6 ) .  
T h e  p r o c e s s  o f  c o m m u n i c a t i o n  h a s  b e e n  s u b j e c t e d  t o  c r i t i c a l  s t u d y  f o r  m a n y  d e c a d e s .  A c c o r d i n g  t o  
H a r o l d  L a s s w e l l  ( 1 9 4 8 )  a s  c i t e d  i n  M c q u a i l  ( 2 0 0 2 ) ,  " C o m m u n i c a t i o n  i s  t h e  t r a n s m i s s i o n  o f  a  m e s s a g e  
f r o m  a  s o u r c e  t o  a  r e c e i v e r . "  H e  s a i d  t h a t  a  c o n v e n i e n t  w a y  t o  d e s c r i b e  i t  i s  t o  a n s w e r  t h e s e  
q u e s t i o n s ;  
W h o ?  
S a y s  w h a t ?  
S o p h i a :  A n  A f r i c a n  J o u r n a l  o f  P h i l o s o p h y ,  V o l .  9  N o  1 ,  S e p t e m b e r ,  2 0 0 6 ,  p p  1 4 8 - 1 5 3  
T h r o u g h  whic~ 
T o  w h o m ?  
W i t h  w h a t  e f f e  
F r o m  
c o m m u n i c a t i o 1  
o r i g i n a t o r  a n d  
t h e  r e c e i v e r  i s  
I n  a n <  
o t h e r  s a l i e n t  
C o m m u n i c a t i o  
a u t o m a t i c a l l y  
c o m m u n i c a t i o r  
c o r r e s p o n d e n c  
f e e d b a c k  f r o m  
b y  t h e  s o u r c e ,  
I n  a  f L  
b y  psychologi~ 
c o m m u n i c a t i o 1  
n e i t h e r  a  b e g i  
r e c e i v e r  w h o  ~ 
t h e  s o u r c e .  Ad  
b e c a u s e  th er~ 
W h e n  
e v e n  o f  g r e a t !  
p e r c e p t i o n  i n  
c o m m u n i c a t i o l  
p r o c e s s  e n d s  
P e r c e p t i o n  
T h e  i d  
'  
!~: ~~~~~t~~~ 
t h e  m i n d  c a n  
F i e s e r ,  2 0 0 3 ) .  
t h a t  a r e  g i v e n  
A c c o r d i n g  t o  
f o r m s  o f  p e r o  
i m p r e s s i o n  a~ 
i m p r e s s i o n ,  t  
i m p r e s s i o n s  ~ 
h a v e  i d e a s  o~ 
F i e s e r ,  2 0 0 3 :  
M e r i e l  
p e r c e p t i o n .  H i  
t h a t  t h e  hum~ 
i s .  M e r l e a u - P <  
c o n s t r u c t s  an  
g r o u n d e d  i n  t l  
Acco~ 
i n f o r m a t i o n  fr~ 
e n v i r o n m e n t ,  -
B e s t  a n d  C (  
e x p l a n a t i o n  d  
.  '  
r e q u i r i n g  a  d e  
J o b  b e  
a t t e m p t  t o  i d e l  
p r o c e s s  b y  w l  
o f  t h e  w o r l d .  
i m p o r t a n c e  o f  
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Through which channel? 
To whom? 
With what effect? 
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From the above description, we can clearly identify three major entities involved in the 
communication process and they are the source, the medium and the receiver. The source is the 
originator and sender of the message or stimuli, the medium serves as a carrier of the message while 
the receiver is the final recipient of the message or the stimuli. 
In an attempt to simplify the description of the process, Lasswell failed to take into cognizance 
other salient factors or conditions that must be satisfied for communication to take place. 
Communication, as described in the above definition is plagued with the assumption that the receiver 
automatically comprehends the message. In the words of Baren, "Unlike mere message-sending, 
communication requires the response of others. Therefore, there must be a sharing (or 
correspondence) of meaning for communication to take place" (Baran, 2002:5). There also must be a 
feedback from the receiver and this feedback is the receiver's response to the original message sent 
by the source, and it is sent back through the medium. 
In a further study on the same subject, Wilbur Schramm, based on ideas originally developed 
by psychologist Charles E. Osgood, developed a graphical representation of the reciprocal nature of 
communication. He presented the process of communication as a cyclic process in which there is 
neither a beg inning nor an end. The source encodes a message, sends it through a medium to a 
receiver who decodes the message, encodes his feedback and sends it through the medium back to 
the source. According to Schramm, it becomes impossible to differentiate the source from the receiver 
because there is a constant swap of roles (Baran, 2002). 
When not properly engaged, communication can be a great threat to human relationship. It is 
even of greater consequence when the other party misinterprets the message. Hence the place of 
perception in communication is established. Perception plays a very significant role in the 
communication process because it determines how the message is interpreted, and whether the 
process ends up a success or a failure. 
Perception 
The idea of perception has been subjected to intellectual evaluation over the years. Among 
the thoughts that have emerged in this study is the work of Hume. According to Hume, a philosopher, 
the human thought is unbounded. He said that although the human body is confined to one planet, 
the mind can roam instantly into the most .distant and far removed region of the universe (Stump & 
Fieser, 2003). He also said that the contents of the human mind can all be reduced to the materials 
that are given us by the senses and experience, and he called those materials perceptions. 
According to Hume, the perceptions of the mind take two forms; impressions and ideas. These two 
forms of perception make up the total content of the mind. He said that the difference between 
impression and idea is only the degree of their vividness. Hes·tated that the original perception is an 
impression, that is, when we hear, see, feel, love, hate, desire, or will. According to him, "these 
impressions are "lively'' and clear, when we have them . When we reflect upon these impressions, we 
have ideas of them, and those ideas are less"lively versions of the original impressions" (Stump & 
Fieser, 2003: 269). The less lively versions are what he called ideas. · 
Merleau-Ponty, another philosopher, evolved what he referred to as the primacy of 
perception. His own perspective was in reaction against the views of those of the dualists, who say 
that the human mind is distinct-from the body, and the realists who say that the world is received as it 
is. Merleau-Ponty strikes a middle ground by stating that the perceptual nature of the human body 
constructs and shapes sensory data. He said that the higher intellectual thought processes are 
grounded in the perceptual frame Work of the human body (Stump & Fieser, 2003). 
According to Perreault and McCarthy (2005), perception is how we gather and interpret 
information from the world around us. Since we constantly gather and interpret information from our 
environment, it is accurate to say therefore that perception is a process and not an action. Hawkins, 
Best and Coney (2004) describe perception as exposure, attention and interpretation. This 
explanation of perception makes an attempt to reduce it to a three-step process with each step 
requiring a deliberate action . 
.;J Jobber (2004: 123) goes further in his own definition of the perceptual process by making an 
attempt to identify the important elements in the process. According to him, "perception is the complex 
process by which people select, organize and interpret sensory stimulation into a meaningful picture 
of the world." Though the previous definitions that we have considered also highlighted the 
importance of the people who do the selection or gathering and interpretation of the information, 
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J o b b e r ' s  d e f i n i t i o n  c r y s t a l l i z e s  t h e  r o l e  p l a y e d  b y  t h e  i n f o r m a t i o n  i t s e l f  w h i c h  h e  d e s c r i b e d  a s  t h e  
" e x t e r n a l  s t i m u l i . "  B y  r e f e r r i n g  t o  t h e  i n f o r m a t i o n  g a t h e r e d  a s  s t i m u l i ,  h e  e m p h a s i z e s  t h e  r o l e  o f  t h e  
i n f o r m a t i o n  a s  o p p o s e d  t o  t h e  p a s s i v e  r o l e  i m p o s e d  o n  i t  b y  t h e  o t h e r  d e f i n i t i o n s .  H e  a l s o  t a l k e d  a b o u t  
c r e a t i n g  p i c t u r e  o f  t h e  w o r l d  a s  a  r e s u l t  o f  t h e  i n t e r p r e t a t i o n  o f  t h e  s e n s o r y  s t i m u l i .  
A n o t h e r  s c h o l a r  w h o  a l s o  r e f e r r e d  t o  t h e  i n f o r m a t i o n  g a t h e r e d  a s  s e n s o r y  i n f o r m a t i o n  w a s  
S a n t r o c k  ( 2 0 0 3 ) .  H e  d e f i n e s .  p e r c e p t i o n  a s  " t h e  p r o c e s s  o f  o r g a n i z i n g  a n d  i n t e r p r e t i n g  s e n s o r y  
i n f o r m a t i o n  t o  g i v e  m e a n i n g . "  P e r c e p t i o n  f u n c t i o n s  a s  m e a n s  o f  r e p r e s e n t i n g  i n f o r m a t i o n  f r o m  t h e  
o u t s i d e  w o r l d  i n t e r n a l l y .  H e n c e ,  i t  i s  t h e  p e r s o n a l  c r e a t i o n  o f  t h e  p a r t i c u l a r  i n d i v i d u a l  w h o  i s  i n v o l v e d  i n  
t h e  p r o c e s s .  
P e r r e a u l t  a n d  M c C a r t h y  ( 2 0 0 5 )  n o t e  t h a t  p e o p l e  a r e  c o n s t a n t l y  b o m b a r d e d  b y  s t i m u l i  e . g .  
a d v e r t i s e m e n t s ,  p r o d u c t s ,  s t o r i e s - y e t  t h e y  m a y  n o t  h e a r  o r  s e e  a n y t h i n g .  T h i s  t h e y  s a y  h a p p e n s  
b e c a u s e  p e o p l e  a p p l y  t h e  f o l l o w i n g  s e l e c t i v e  p r o c e s s e s :  
1 .  S e l e c t i v e  e x p o s u r e :  P e o p l e ' s  e y e s  a n d  m i n d s  s e e k  o u t  a n d  n o t i c e  o n l y  i n f o r m a t i o n  t h a t  
i n t e r e s t s  t h e m .  I t  i s  p o s s i b l e  t o  b y  P a s s  h u n d r e d s  o f  i n f o r m a t i o n  b e c a u s e  t h e y  a r e  o f  n o  
s p e c i f i c  s i g n i f i c a n c e  t o  o n e  a n d  y e t  p a y  a t t e n t i o n  t o  a  s e e m i n g l y  o b s c u r e  o n e  b e c a u s e  i t  
a p p e a l s  t o  o n e ' s  i n t e r e s t .  A c c o r d i n g  t o  C o h e n  e t  a l  ( 2 0 0 1  ) ,  w h a t  a  p e r s o n  s e e s  a n d  h e a r s  
t e n d s  t o  b e  s e l e c t i v e  a n d  i t  i n v o l v e s  t o  a  l a r g e  e x t e n t  d i s t o r t i o n s  s h a p e d  b y  t h . e  p e r s o n ' s  
p e r c e p t i o n .  I n  o t h e r  w o r d s ,  a  p e r s o n  p e r c e i v e s  w h a t  h e  n e e d s  o r  e x p e c t s  t o  p e r c e i v e .  
2 .  S e l e c t i v e  a t t e n t i o n :  T h i s  a d d i t i o n  w a s  m a d e  b y  F o l a r i n  ( 1 9 9 8 ) .  A c c o r d i n g  t o  h i m ,  s e l e c t i v e  
a t t e n t i o n  r e f e r s  t o  t h e  b r a i n  c h o o s i n g  t h e  i n f o r m a t i o n  i t  i n t e r p r e t s  s i n c e  i t  c a n n o t  i n t e r p r e t  
m e s s a g e s  a s  f a s t  a s  t h e  e y e s  c a n  s e e  t h e m .  T h e r e f o r e ,  a  p e r s o n  s e l e c t s  t h e  i n f o r m a t i o n  h e  
p a y s  a t t e n t i o n  t o .  
3 .  S e l e c t i v e  p e r c e p t i o n :  A t  t h i s  s t a g e  o f  t h e  p e r c e p t u a l  p r o c e s s ,  p e o p l e  s c r e e n  o u t  o r  m o a i f y  
i d e a s ,  m e s s a g e s  a n d  i n f o r m a t i o n  t h a t  c o n f l i c t  w i t h  p r e v i o u s l y  l e a r n e d  a t t i t u d e s  a n d  b e l i e f s .  
4 .  S e l e c t i v e  r e t e n t i o n :  A t  t h i s  m o s t  i m p o r t a n t  s t a g e ,  p e o p l e  r e m e m b e r  o n l y  w h a t  t h e y  c h o o s e  o r  
w a n t  t o  r e m e m b e r .  
A c c o r d i n g  t o  L u t h a n s  ( 2 0 0 5 :  3 3 ) ,  
T h e .  k e y  t o  u n d e r s t a n d i n g  p e r c e p t i o n  i s  t o  r e c o g n i z e  t h a t  i t  i s  a  u n i q u e  
i n t e r p r e t a t i o n  o f  t h e  s i t u a t i o n ,  n o t  a n  e x a c t  r e c o r d i n g  o f  i t .  I n  s h o r t ,  p e r c e p t i o n  i s  a  
v e r y  c o m p l e x  c o g n i t i v e  p r o c e s s  t h a t  y i e l d s  a  u n i q u e  p i c t u r e  o f  t h e  w o r l d ,  a  p i c t u r e  
t h a t  m a y  b e  q u i t e  d i f f e r e n t  f r o m  r e a l i t y .  
H e  g o e s  f u r t h e r  t o  e x p l a i n  t h a t  p e r c e p t i o n  i s  l a r g e l y  l e a r n e d  a n d  n o  o n e  h a s .  t h e  s a m e  l e a r n i n g  
e x p e r i e n c e .  I n  f a c t ,  e v e r y  i n d i v i d u a l  p o s s e s s e s  a  u n i q u e  f i l t e r ,  a n d  t h e  s a m e  s i t u a t i o n /  s t i m u l i  m a y  
p r o d u c e  v e r y  d i f f e r e n t  r e a c t i o n s  a n d  b e h a v i o r s .  I n  a g r e e m e n t  w i t h  L u t h a n s ,  C o h e n  e t  a l  ( 2 0 0 1 :  1 7 6 )  
s t a t e  t h a t ,  
T h e  e x t e n t  t o  w h i c h  p e o p l e  p e r c e i v e  e v e n t s  a s  t h r e a t e n i n g  w i l l  d e p e n d  o n  t h e i r  
p a s t  h i s t o r y  w i t h  s i m i l a r  e v e n t s .  B e c a u s e  e a c h  o f  o u r  h i s t o r i e s  h a s  b e e n  u n i q u e l y  
d i f f e r e n t ,  i t  b e c o m e s  d i f f i c u l t  t o  a n t i c i p a t e  j u s t  h o w  s o m e o n e  e l s e  w i l l  r e a c t  t o  a  
s i t u a t i o n .  I n  g e n e r a l ,  t h e  m o r e  e m o t i o n a l l y  l o a d e d  a n  e v e n t  i s  ( f o r  w h a t e v e r  r e a s o n )  
f o r  a n  i n d i v i d u a l ,  t h e  g r e a t e r  w i l l  b e  t h e  t e n d e n c y  f o r  p e r c e p t u a l  d i s t o r t i o n  t o  o c c u r .  
O n e  m a j o r  i d e a  c r y s t a l l i z e d  i n  t h e  d e f i n i t i o n s  a b o v e  i s  t h a t  p e r c e p t i o n  i s  h i g h l y  i n d i v i d u a l i s t i c .  
P e r c e p t i o n  i s  f o r m e d  b y  a n  i n d i v i d u a l  a s  a  r e s u l t  o f  t h e  i n f o r m a t i o n  h e  c h o s e s  t o  e x p o s e  h i m s e l f  t o ,  
t h e  w a y  h e  c h o s e s  t o  i n t e r p r e t  t h e m ,  a n d  f o r  h o w  l o n g  h e  c h o s e s  t o  r e t a i n  t h e m ,  a l l  d e p e n d i n g  o n  h i s  
p a s t  h i s t o r y  a n d  p r e v i o u s  e x p o s u r e  t o  s i m i l a r  i n f o r m a t i o n .  T h e  i n d i v i d u a l i s t i c  t e n d e n c y  o f  p e r c e p t i o n  i s  
w h a t  m a k e s  i t  d i f f i c u l t  t o  p r e d i c t  t h e  a b i l i t y  o f  a n o t h e r  p e r s o n  t o  i n t e r p r e t  o n e ' s  m e s s a g e  t h e  w a y  t h e  
o n e  i n t e n d s  i t .  
P e r c e p t i o n  a n d  t h e  c o m m u n i c a t i o n  p r o c e s s  
H a v i n g  e s t a b l i s h e d  w h a t  c o m m u n i c a t i o n  a n d  p e r c e p t i o n  a r e ,  i t  b e c o m e s  o b v i o u s  t h e r e f o r e  
t h a t  t h e  c o m m u n i c a t i o n  p r o c e s s  i s  h i g h l y  r e l i a n t  o n  t h e  p e r c e p t u a l  p r o c e s s .  I n  f a c t ,  p e r c e p t i o n  h e l p s  
t h e  r e c e i v e r  o f  t h e  m e s s a g e  t o  m a k e  m e a n i n g  o u t  o f  t h e  m a s s a g e  h e  r e c e i v e s .  A n d  s i n c e  w e  h a v e  
a l s o  e s t a b l i s h e d  t h e  f a c t  t h a t  d u r i n g  t h e  c o m m u n i c a t i o n  p r o c e s s ,  t h e  s e n d e r  a n d  t h e  r e c e i v e r  
c o n s t a n t l y  e x c h a n g e  r o l e s ,  i t  b e c o m e s  c l e a r  t h e n  t h a t  t h e  i n t e r p r e t a t i o n  o f  m e s s a g e s  t h r o u g h  t h e  
p e r c e p t u a l  " w i n d o w ' '  p e r m e a t e s  t h e  e n t i r e  c o m m u n i c a t i o n  p r o c e s s .  
I n  e x p l  
( 2 0 0 5 )  s a y  t h a  
t r a n s a c t i o n a l ,  e  
t h e  t r a n s a c t i o r  
c o m m u n i c a t i o n  
h a v i n g  a n  i m p c :  
o f  t h e  p a r t i e s  i r  
T h i s  m e a n s  t h <  
y o u  p e r c e i v e .  
b e l i e f s ,  a n d  b e  
r e l a t e d .  
S c o t t  a n d  E  
A c c o r d i n g  t o  t h 1  
1 )  B a c k g r '  
c o m m u  
b a c k g n  
2 )  
l n t e n s i t  
3 )  
E x t e n s i  
e s t a b l i !  
4 )  C o n c r e  
5 )  C e n t r e  
p e o p l e  
6 )  
1 m  p r e s :  
T h e  a b o v e  f a  
c o m m u n i c a t i o n  
b e  p r o m i n e n t ,  i ·  
a n d  f i n a l l y ,  t h e r  
A c h i e v i n g  e f f e  
I n  t h e  
c o m m u n i c a t i o n  
c o n t e x t  o f  c o r  
C o m m u n i c a t i c  
t h a n  j u s t  t h e  
r e p r e s e n t s  t h e  
e l e m e n t s  i n v o l \  
C o m m u n i c a t i o r  
b e s t  i l l u s t r a t e d  
M E S S A C  
( P e r c e i v E  
m e s s a g e  
M e s s a g e  (  
p e r c e i v e d  
M E S S A G E  
R E C E I V E C  
m e s s a g e  r E  
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In explaining the nature of communication , Michael & Michael (1978) as cited in Folarin 
(2005) say that there are five attributes of communication. According to them, communication is 
transactional, effective, personal, instrumental and consumatory in nature. Among all these attributes, 
the transactional attribute is one of the most prominent. According to Michael and Michael, 
communication is transactional in the sense that both the sender and the receiver are constantly 
having an impact on each other through symbolic behaviour. In transactional relationships, the belief 
of the parties involved is very important, and Scott & Brydon (1997) say that "perceiving is believing." 
This means that what you perceive is what you believe, and what you believe is as a result of what 
you perceive. If indeed communication is transactional in nature, and transactions are based on 
beliefs, and beliefs can be equated to perception, then communication and perception are directly 
related. 
Scott and Brydon also propose the factors that influence perception in a communication process. 
According to them, the factors include the following; 
1) Background: this represents the underlining factors that are peculiar to the participants in the 
communication process. The way an individual interprets a message depends on his 
background, and past experiences as well as circumstances that surround his life. 
2) Intensity: This refers to how loud or prominent the message is. 
3) Extensity: This involves the attention drawing effect of the message. This can also be 
established through the contrast of size e.g. big versus small. 
4) Concreteness: This refers to a message that is not ambiguous. 
5) Contrast and Velocity: This refers to the degree to which communication messages and 
people appear striking, novel, etc. · 
6) lmpressivity: This refers to the combination of all the above mentioned factors. 
The above factors therefore show that some important conditions must be met for effective 
communication to take place. The participants must have appropriate background, the message must 
be prominent, it must easily attract attention, it must not be ambiguous, the message must be striking, 
and finally, there must be an enabling condition for the combination of all the aforementioned factors. 
Achieving effective communication 
In the course of this study, we have succeeded in crystallizing the relationship between 
communication and perception. But furthermore, we shall now attempt to locate perception in the 
context of communication by consideration a model proposed by this author. The Perceptual 
Communication Model is a model that shows the cognitive participation in communication rather 
than just the elemental participation. An elemental participation in the communication process 
represents the information contained in most communication models which only feature the key 
elements involved in the communication process; source, medium, and the receiver. The Perceptual 
Communication Model locates perception in a very prominent position in the whole process. This is 
best illustrated as follows: 
The Perceptual Communication Model 
MESSAGE SENT MESSAGE RECEIVED J I (Perceived idea and MEDIUM I (Actual message received) message designed) ., 
i 
Message (feedback) 




RECEIVED (Actual I MEDIUM I MESSAGE (feedback) message received) I I SENT (Perceived idea 
and message design) 
1 5 2  
T h e  a b o v e  m o d e l  s h o w s  t h a t  b e f o r e  a  s o u r c e  s e n d s  a  m e s s a g e  ( m e s s a g e  s e n t ) ,  h e  f i r s t  
d e s i g n s  i t .  T h i s  p r o c e s s  r e v e a l s  a  d e l i b e r a t e  m e n t a l  a c t i v i t y  t h r o u g h  w h i c h  a  m e s s a g e  i s  e v o l v e d .  T h i s  
m e s s a g e  i s  b a s e d  o n  t h e  p e r c e i v e d  i d e a  o f  t h e  s o u r c e .  H e  d e v e l o p s  a  m e s s a g e  o u t  o f  h i s  p e r c e i v e d  
i d e a  o f  a  c e r t a i n  s u b j e c t ,  a n d  t h e n  s e n d s  i t  t h r o u g h  a  m e d i u m  ( m e d i u m )  t o  t h e  r e c e i v e r .  I t  i s  v e r y  
i m p o r t a n t  t o  n o t e  t h a t  e v e n  i f  t h e  m e s s a g e  i s  a m b i g u o u s ,  t h e  s o u r c e  m a y  n o t  n o t i c e  s i n c e  t h e  
m e s s a g e  e m e r g e s  s t r a i g h t  f r o m  h i s  p e r c e p t i v e  c e n t r e .  T h i s  i s  w h y  s o m e  p e o p l e  c a n n o t  u n d e r s t a n d  
w h y  o t h e r s  d o  n o t  u n d e r s t a n d  t h e m ,  w h i l e  t h e y  i n s i s t  t h a t  t h e i r  m e s s a g e  i s  c l e a r .  
U s u a l l y ,  t h e  r e c e i v e r  r e c e i v e s  t h e  a c t u a l  m e s s a g e  s e n t  b y  t h e  s o u r c e  ( m e s s a g e  r e c e i v e d ) .  
T h i s  i s  s o  b e c a u s e  i f ,  f o r  i n s t a n c e ,  a n  a r t i c l e  i s  p u b l i s h e d  i n  t h e  n e w s p a p e r ;  t h e  r e a d e r  w i l l  a c t u a l l y  
r e c e i v e  t h e  s a m e  t e x t  s e n t  b y  t h e  p u b l i s h e r  ( u n l e s s ,  o f  c o u r s e ,  t h e r e  i s  a n  e r r o r  i n  t h e  p r o c e s s  o f  t h e  
s e n d i n g ) .  H o w e v e r ,  t h e  c o m p l i c a t i o n  c o m e s  i n  t h e  i n t e r p r e t a t i o n  o f  t h a t  m e s s a g e  ( m e s s a g e  
p e r c e i v e d  a n d  i n t e r p r e t e d ) .  C o m m u n i c a t o r s  o r  s o u r c " e s  s h o u l d  t a r g e t  t h i s  s t a g e  o f  c o m m u n i c a t i o n  
b e c a u s e  t h i s  i s  t h e  p o i n t  a t  w h i c h  t h e  m e s s a g e  a c t u a l l y  f a i l s  o r  s u c c e e d .  H e r e ,  t h e  r e c e i v e r  i n t e r p r e t s  
t h e  m e s s a g e  b a s e d  o n  h i s  p e r c e p t i o n .  T h i s  p e r c e p t i o n  m a y  b e  i n  t e r m s  o f  t h e  s o u r c e  ( c r e d i b i l i t y ) ,  t h e  
c h a n n e l  ( a p p r o p r i a t e n e s s  o f  t h e  m e d i u m ) ,  o r  o f  p a s t  e x p e r i e n c e .  W h a t e v e r  b e  t h e  c a s e ,  i t  c a n  n o t  b e  
o v e r - e m p h a s i z e d  t h a t  w h a t  t h e  r e c e i v e r  p e r c e i v e s  d e t e r m i n e s  h o w  h e  i n t e r p r e t s  t h e  m e s s a g e .  B a s e d  
o n  t h e  i n t e r p r e t a t i o n  i h a t  t h e  r e c e i v e r  g i v e s  t h e  m e s s a g e  a s  a  r e s u l t  o f  h i s  p e r c e p t i o n ,  h e  i n  t u r n  
d e s i g n s  a  m e s s a g e  ( m e s s a g e  o r  f e e d b a c k  s e n t } .  T h i s  f . . s A d b a c k  i s  l o a d e d  w i t h  h i s  p e r c e p t i o n  o f  t h e  
m e s s a g e  h e  h a d  r e c e i v e d ,  w h i c h  m e a n s  t h a t  i f  h e  h a d  g o t  t h e  w r o n g  i n t e r p r e t a t i o n ,  h e  w o u l d  s e n d  t h e  
s a m e  t o  t h e  s o u r c e .  N o t e  t h a t  t h e  r e c e i v e r  h a s  i n  t u r n  b e c o m e  t h e  s o u r c e  o f  t h e  m e s s a g e .  
T h e  r e c e i v e r  ( n o w  t h e  s o u r c e )  s e n d s  h i s  m e s s a g e  t h r o u g h  t h e  m e d i u m  ( m e d i u m )  t o  t h e  
s o u r c e ,  w h o  n o w  i s  o n  t h e  r e c e i v i n g  e n d .  T h e  s o u r c e  a l s o  r e c e i v e s  t h e  a c t u a l  m e s s a g e  s e n t  b y  t h e  
r e c e i v e r  ( m e s s a g e  o r  f e e d b a c k  r e c e i v e d ) ,  t h e n  h e  s u b j e c t s  i t  t o  h i s  o w n  p e r c e p t u a l  e v a l u a t i o n  
( m e s s a g e  p e r c e i v e d  a n d  i n t e r p r e t e d ) .  H e  m e a s u r e s  t h i s  m e s s a g e  b y  t h e  o r i g i n a l  m e s s a g e  h e  s e n t ;  
i f  t h e r e  i s  a  c o r r e l a t i o n  b e t w e e n  t h e m ,  t h e  c o m m u n i c a t i o n  i s  c o n s i d e r e d  t o  b e  a n  e f f e c t i v e  o n e .  
H o w e v e r ,  i f  t h e r e  i s  d i s p a r i t y ,  t h e  c o m m u n i c a t i o n  i s  c o n s i d e r e d  t o  b e  i n e f f e c t i v e .  
C o n c l u s i o n  
T h e  e s s e n c e  o f  t h i s  s t u d y  i s  t o  c r y s t a l l i z e  t h e  r o l e  o f  p e r c e p t i o n  i n  t h e  c o m m u n i c a t i o n  
p r o c e s s .  I t  a l s o  s e e k s  t o  e s t a b l i s h  t h e  f a c t  t h a t  e f f e c t i v e  c o m m u n i c a t i o n  i s  d e t e r m i n e d  b y  t h e  
p e r c e p t u a l  p r o c e s s .  H e n c e ,  t o  c o m m u n i c a t e  e f f e c t i v e l y ,  t h e  c o m m u n i c a t o r  m u s t  t a r g e t  t h e  p e r c e p t u a l  
c e n t r e  o f  t h e  o t h e r  p a r t y  i n  t h e  c o m m u n i c a t i o n  p r o c e s s ,  r a t h e r  t h a n  j u s t  t h e  n e e d  t o  d e s i g n  a n  
a p p r o p r i a t e  m e s s a g e .  T r u e ,  i t  m a y  b' e  i m p o s s i b l e  t o  d e t e r m i n e  w h a t  t h e  o t h e r  p a r t y  t h i n k s  o f  t h e  
m e s s a g e ;  n e v e r t h e l e s s ,  t h e  m e s s a g e  c a n  b e  d e s i g n e d  w i t h  t h e  o t h e r  p a r t y  i n  m i n d .  T h i s  b r i n g s  u s  t o  
t h e  n e e d  t o  e m p h a s i z e  t h e  d e f i n i t i o n  o f  c o m m u n i c a t i o n  g i v i n g  b y  B a r a n  ( 2 0 0 2 ) ,  w h i c h  s a y s  t h a t  l t  i s  
t h e  p r o c e s s  o f  c r e a t i n g  s h a r e d  m e a n i n g .  S c o t t  a n d  B r y d o n  ( 1 9 9 7 )  a l s o  s a y  t h a t  f o r  c o m m u n i c a t i o n  t o  
b e  e f f e c t i v e ,  i t  s h o u l d  s t i m u l a t e  t h e  m e a n i n g s  a n d  i m a g e s  t h a t  e i t h e r  a p p r o x i m a t e  t h o s e  t h e  
c o m m u n i c a t o r  i n t e n d s  t o  p a s s  a c t o s s  o r  t h a t  p r o m p t s  f u r t h e r  c o m m u n i c a t i o n  t o  s t i m u l a t e  t h e  m e a n i n g  
a n d  i m a g e s  i n t e n d e d .  H e n c e ,  t h e  s o u r c e  s h o u l d  a l w a y s  c o m m u n i c a t e  i n  t e r m s  o f  t h e  r e c e i v e r .  W h e n  
t h e  s o u r c e  p u t s  p e r c e p t i o n  i n t o  c o n s i d e r a t i o n ,  h e  w i l l  c o m m u n i c a t e  w i t h  t h e  r e c e i v e r  b a s e d  o n  f a m i l i a r  
s i g n s  a n d  s y m b o l s .  
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